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Not a theory-based program — built for industry
execution

Designed to prepare students for real digital
marketing job roles

Training by Experienced Corporate Trainers
Hands-on exposure to live ad accounts and real
campaigns

Learn agency-level workflows used by working
performance marketers

Skills aligned with placement interviews and on-
the-job expectations

Online & Offline Mode of Training



WHO CAN BENEFIT
FROM THIS PROGRAM ?

A hands-on digital marketing program built for real skills and real
growth.

Students & Working Professionals Business Owners &
Fresh Graduates & Career Switchers Entrepreneurs

Freelancers Startup & E-commerce Homemakers
Founders

The future is here. It's just not widely distributed yet.

_ WILLIAM GIBSON
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e Google Ads e Wordpress

e Social Media Marketing/ ¢ Copywriting
Optimisation
e Email Marketing
e Serach Engine

Optimisation(SEO) e Influencer Marketing
e Content Marketing o Affiliate Marketing &
Adsense
e Al Tools

 Marketing Strategies Based
e Blogging on Psychological Concepts



-
COMPLETE PERFORMANCE MARKETING SYSTEM

Google Ads account & campaign structure (agency-level setup)
Keyword research based on search intent & commercial value
Keyword match types: Broad, Phrase & Exact with real-use cases
Search campaigns for lead generation & e-commerce sales

Display advertising: placements, audience targeting & creatives
YouTube ads: In-stream, In-feed & Shorts campaign strategy
Demand Gen campaigns for mid-funnel reach & assisted conversions
Performance Max (PMax) campaigns for scale & automation

Google Shopping campaigns & Merchant Center setup

Product feed creation & optimization for e-commerce brands
Remarketing across Search, Display, YouTube & Performance Max
Audience creation using website visitors, app users & customer lists
Bidding strategies: Manual CPC, Max Clicks, Max Conversions, tCPA,
tROAS

Quality Score, Ad Rank & relevance optimization

Conversion tracking using GA4 & Google Tag Manager

Budget management, scaling & cost per acquisition control
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(FACEBOOK & INSTAGRAM )-

ADVANCED PAID ADVERTISING I@l n

Meta Business Manager & Ads Manager setup

Campaign objectives: Awareness, Traffic, Leads, Sales & Conversions
Full-funnel paid ads structure: Cold, Warm & Hot audiences
Audience research & targeting psychology

Core audiences, Custom audiences & Lookalike audiences
Remarketing & retargeting strategies

Ad formats: Image, Video, Carousel, Collection, Reels & Stories
Creative strategy: hooks, messaging angles & thumb-stopping
visuals

Creative testing frameworks used by performance agencies
Budget allocation, scaling & cost control strategies

Meta Pixel implementation & event tracking

Conversion API (CAPI) for tracking accuracy

Attribution models & ROAS optimization



B2B & HIGH- Linked ﬂﬂ

TICKET ADVERTISING

LinkedIn Ads account & campaign setup

Campaign objectives: Website visits, Lead generation &
Conversions

B2B targeting: job titles, company size, industry, seniority &
skills

Sponsored content, video ads, document ads & lead gen forms
Lead qualification strategy & CRM handoff

Remarketing & retargeting strategies - Bidding models: CPC &
CPM

LinkedIn Insight Tag & conversion tracking

Optimizing cost per lead for B2B campaigns
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e Email marketing fundamentals & role in performance funnels
e Email list building strategies & lead magnets

e Opt-in forms, popups & landing page integrations

e Campaign emails vs automation workflows

e Welcome seguences, nurture sequences & sales emails

e Email copywriting & subject line optimization

e Segmentation & personalization strategies

e Email deliverability & spam best practices

e Email analytics: open rate, CTR & conversion tracking

e Integrating email marketing with paid ads & CRM systems
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(SMO) =

Platform-specific strategy for Instagram, c
Facebook & LinkedlIn

Profile optimization for reach, engagement |
& conversions

Content planning calendars & posting
frameworks

Organic growth & engagement techniques
Hashtag strategy & community building
Analytics, insights & performance tracking
Supporting paid ads performance with
organic content
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(SEO) .

e SEO fundamentals & search intent _

understanding
e Keyword research tools & competitor analysis
e On-page SEO: titles, meta tags, URLs & content
optimization
e Technical SEO basics, site structure & page speed
o Off-page SEO & backlink acquisition strategy
e Local SEO & Google Business Profile optimization
e SEO audits, tools & reporting



Affiliate marketing models &
ecosystems

Finding profitable affiliate offers &
networks
Traffic sources using paid ads & organic
strategies

Affiliate funnels & landing page
structures

Tracking links, conversions & ROI
Scaling affiliate campaigns responsibly
Compliance, platform policies & risk
management



How Google AdSense works
Website approval requirements &
eligibility

Ad placement strategy & layout
optimization

Increasing RPM & monetization
efficiency

Traffic quality & sustainable growth
Policy compliance & account safety




Content strategy aligned with
brand & business goals

Blog, video & social content
planning

= Sl
Content funnels: TOFU, MOFU & ... -

BOFU

SEO + content integration -
Content for lead generation &
nurturing

(R &

Content performance analysis &

optimization



Copywriting psychology & persuasion
principles

nook-based writing

Headlines, hooks & CTAs that convert
_anding page & sales page
copywriting

Copy testing & optimization for paid
ads

Improving CTR & conversion rate
through copy

Ad copy frameworks: AIDA, PAS & i
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DESIGN FOR DIGITAL MARKETERS

"/ e Canva tools, interface & design

workflows

e Ad creatives for Google & Meta
Ads

e Social media posts, banners &
thumbnails

e Brand kits & reusable templates

e Fast design systems for
marketers
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ADS & SHORT-FORM CONTENT

e Video editing fundamentals

e Reels, Shorts & video ad creation _

e Hook creation & storytelling
techniques

e Text overlays, transitions &
captions

e Export settings for different ad
platforms |
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e Domain & hosting fundamentals

e WordPress dashboard, themes &
plugins

e Landing pages for paid ads - Lead
forms & third-party integrations

e Conversion-focused page design

e Basic SEO & page speed
optimization
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e Customer journey mapping
TOFU-MOFU-BOFU funnel
strategy

Paid ads funnel design

Lead magnets & offers
Retargeting logic & sequencing
Conversion Rate Optimization

(CRO) fundamentals
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e Introduction to Al in digital marketing

e Al for keyword research & ad ideation

e Al-assisted ad copy & headline generation

e Al for creative ideation (images & videos)

e Al-powered campaign analysis & insights

e Prompt writing for marketing use-cases

e Using Al to improve productivity & efficiency
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Al TOOLS YOU'LL LEARN

OsemrusH  SERP I 2 SERPSTAT
BuzzSume® MOZ @ SpyFu g SEMSCOOP
2 Cawa (@ grammarly @ woorank & giAl

Keywaord Tool

s anivoTo @ PikTocHART  CFELWLO <O PiMonkey

Skillshare @envatocerents @envatoclements WordAi

O Jasper m Writesonic  copy.ai @ chamg Pictory
7

Action may not always bring happiness, but there is no happiness without action.

__BENJAMIN DISRAELI
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e Understanding the Influencer Ecosystem
(Nano, Micro, Macro & Celebrity
Influencers)

e How to Find, Shortlist & Vet Influencers
for Any Niche

e Influencer Outreach, Negotiation & Deal §
Structuring (Barter vs Paid)

e Campaign Planning: Briefing, Content
Control & Compliance

e Tracking ROI: Reach, Engagement,
Conversions & Sales Attribution

e Platform-wise Strategies (Instagram,
YouTube & Creator Marketplaces)

e Common Influencer Marketing Mistakes
& Brand Safety Practices
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e YouTube Algorithm Basics: How Videos Get
Recommended

e Channel Setup, Positioning & Content Strategy
for Growth

o« Keyword Research & YouTube SEO (Titles,
Descriptions & Tags)

e Thumbnail Psychology & High-CTR Video uYOUTUhe
Structuring

e Organic Growth Technigques: Watch Time,
Retention & Engagement

e YouTube Ads Overview: In-Stream, Discovery &
Shorts Ads

e Monetization Models: Ads, Sponsorships,
Affiliate & Brand Deals
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e Placement assistance for entry-level
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digital marketing roles —

e Mock interview sessions with industry- 7
style questions

e Resume & portfolio building support - Live
project experience for interview readiness

e Career guidance for agency, in-house &
freelance roles

e Performance marketing role preparedness

e Continuous mentorship & skill direction




POWERFUL

RESUME/ Linkedf}]
PROFILE BUILDING

AND MOCK INTERVIEW

e We'll make an effective Resume for you
that will attract recruiters over job portals

e We'll guide you on how to create a
powerul Linkedin profile that will attract
the recruiters

e Through mock interviews, you'll get
prepared for actual interviews

| not only use all the brains that | have, but all that | can borrow.

WOODROW WILSON



HERE IS WHAT OUR
STUDENTS SAY ABOUT US
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Would you like me to give you a formula for success? It's quite simple,
really. Double your rate of failure. THOMAS J. WATSON




Placement

Placement Placement Placement



X X X %
AANA A X x n“n A
N PREAIVID O VW ¢
AN A, 7
NX X102 X
NN . \
XX RGE | A
o O N
SNAX, </
\\\\\ { N
A\ A\ V%
ANAX Hias
N 'l\.'eltls .
X XN o1 il
VN N
X X W UK X X X N
NN T YA Ve NN
X X X %
NV
X X x

IN'YOUR Drce.- -

EVE 1ne...
, TO ACHI
uA‘B;D




FREE DEMO CLASS

\QC

1st Floor, Above CEAT Tyre Shoppe,
Opp. Agro Mall, Rohtak

¢

| connect@konvertis.com

@% www.academy.konvertis.com

\. +91-7015023891
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We can't wait seeing you
soon with us @




